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STORE SHELF

SHOPPER STORE SHELF TECHNOLOGY
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BASKET SIZE & INCIDENCE GROWTH

TRADITIONAL APPROACH
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SHELF PLANOGRAM

| REAL SALES
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VERTICLA OR HORIZONTAL PLANOGRAM
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ON THE SHELF AVAILABILITY

TRADITIONAL STOCK MANAGEMENT
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SHELF REPLENISHMENT EFFECTIVENESS
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SCALED TECHNOLOGY
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VY SOLUTIONS

RETAIL CHAINS BRANDS OWNERS RESEARCH COMPANIES
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SMART SHELF

STORE RACKS
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NOTE : COOPERATION WITH COGNITIVIX, M4B, SMART CART, MICROSOFT

VAV

ALL FOR SHOPS AND WAREHOUSES

u’ . - < =
T ] .

T ERREED)

e T

SMART SHELF
COOLERS

=8 Microsoft

store of the future



LATVIA

Phone: +371 20330002

E-mail: info@vvn.lv

www.vvn.lv

LITHUANIA
Phone: +370 70066080
E-mail: info@vvnit.It

www.vvnlt.lt

SWEDEN
Phone: +46 107502388
E-mail: info@vvngrou.se

www.vvngroup.se

RUSSIA
Phone: +7 84996092515
E-mail: info@vvngroup.ru

www.vvngroup.ru

©000®

ESTONIA

Phone: +372 6346332
Phone: +372 6346342
E-mail: info@vvn.ee

www.vvn.ee

NORWAY
Phone: +47 21955868
E-mail: info@vvngroup.no

WWWw.vvngroup.no

BELARUS
Phone: +375 84996092515
E-mail: info@vvngroup.by

www.vvnhgroup.by

FINLAND
Phone: +358 753263323
E-mail: info@vvn.fi

www.vvn.fi

DENMARK
E-mail: info@vvngroup.dk

www.vvngroup.dk

MAVAM

ALL FOR SHOPS AND WAREHOUSES

SIA “Viss Veikaliem un Noliktavam”
Kleistu street 24, Riga, LV-1067
Reg. Nr. 40103258895

VAT Nr. LV40103258895

A/S Swedbank
LV29HABA0551030888660
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